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(b) ‘wrm wEAR At wm qwEr ofe g
K iy e
fafen wfEwmammz anm == 4+10=4 ( May/June )
Define a ‘target market’. Explain the :
various approaches towards target COMMERCE
market. -

( Discipline Specific Elective )
5. (a) @ e wree Reww gfer REa

( For Honours and Non-Honours )i
AL @@ o Rerm ue g5ke qes £

4] ALWAYE, (ST 10+4=14 Paper : DSE-601 (Gr-III)
Discuss the role of advertising in
service marketing. Distinguish between - { Service Marketing )
advertising and publicity of services.

%31/ Or Full Marks : 80

Pass Marks : 32
(b) ‘mawe @’ erm B ogmr s WA

HPIPIYER WA e 41 | 2+12=14 . Time : 3 hours ,
What do you mean by ‘quality service'? , The figures in the margin indicate full marks

Discuss the causes behind service

for the questions
quality problems.

6. (o) SRTRfT fBfFon CRE FERIAT@  HAER 1. (a) 4@ AR [T A Ixd=di v
fFarn ade <4 14 Fill in the blanks : S
Explain the marketing practices of (i) TEEPIE Rt Care offdra |
hospital services in India. The marketing environment is the

w971/ Or environment.
(b) ‘eRfom Fam@Re’s vica fa 1wl o «fee- (ii) O AT X" Sieul
e Rivn AeregEa iy A F4T | The service product is bundle of
2+12=14 )

Define ‘tourism marketing’. Discuss (iii) O TEAIS RSl WF G| 2T
about the various types of tourism T |
segmentation. Strength and weaknesses are

* % k factors in service marketing.
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(2) ( 3)

AR 2 ) (b) o tafiERTR

Features of tourism

(iv) ST
segments are measurable.

(k) o G R R 1x4=4 (9 TR ST
Quality in service

Write True or False :
(d) ol TEERd Tew

(i) TR Row TSCe ARETS JREN AARLEATA Servi ek gt
T oPE ZEBA HE SN S @ | T A e
Domestic tourism involves residents (e) ORI ITRIA AfTH
travelling to another country. . Service marketing segmentation

ii) %R TGS T 9% 47 SO 7' (AR

(i) =0 " 2 (H =TI I G|

] 7@ AZER TS FRA € T
Customers’ perception is not the
main factor that determines the

Goods vs. Services

‘O TERET e i | o IEEe g

customers’ evaluation. 3. (a)
(i) G 3 ’:W’” i z?,ﬁ‘ ‘Gaamwﬂ PR TS Dwf e ‘service arT:t{ g. E plainsthlel %
TS AT : . efine ‘se m ing’. Ex
H’T.'b L TS G | different components of service marketing
Services are homogeneous whergas triangle.
goods are heterogeneous in service 211/ Or
marketing.
3 2
<~ I = ?
(iv) Vi@ dfveeas  wee ATl ®) gg‘mq'iwm' Wi“f' R o o v e
Psychographic segmentations refer What do you mean by“'service environ-
Sychograp S - i ment’? Explain the broad classification
to the consumer groups in terms o of sarvices.

demographic similarities.

4. (@) ‘aFd wREE qFeE B oga AR

;ﬁ@ﬁmﬁmmmmﬁmewwm_w GRS deife T SAmER Rac
w<rf : h f the followin i L Shat
x S W1 . .
rite short notes on any four of the following What' 'd6 o -nisan by« 'distomers
(a) THEPAT TP expectation’? Explain the factors that
Marketing positioning influence customers’ expectation of
services.
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