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What is advertising copy? Discuss the
salient features of o pood copy.
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What is an sdvertising sppeal? Expluin
the principles of effective advertising
appeais.
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different factors required to
be consauderad at the time of selection of
an asdvertising agency.
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Discuss the role and functicns
advertising

gt‘rsf:y 16 promote a fast-
moving consumer product.
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1. {a} =% ¢ oums fan 712‘*4"‘/4’ -
Write True or False : _ el
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All publicity is advc:ma'mg;
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Product dxi’eremmnﬁn and !I‘laﬂ’f't
segmentation are same,

fitf) = G "frm"ﬁ”‘f TR

Product packagmg performg ddvrr~
tising functions. '
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Sales promotion and advertising are
not same

B T TEIT R I 1x4=4
Fill in the blanks :

Market survey and market research
are

(i) s TR ST W imR |
is the last step of the
communication process.
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Packaging facilitates product
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Market segmentation helps in

assessing the strength and weak-
nesses of

2. v G Fra (R o ol ) ¢ 4x4=16
Write short notes on (any four) :
fa) REem <93
Advertising message
(b} Rmer Frers
Benefits of advertisement
(c) REarE e o#5[
Advertising and Publicity
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Market segmentation
3fRsReem :
Outdoor advertisement

T ST
Media research
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Buying motives
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Define advertising. Explain in detail

about the functions of advertlsmg inan o Govil

organization.
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Discuss the legal and ethlcal aspects of
advertisement in India.
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What do you mean by advertising - .. .
media? Explain the merits and demerits 5
of indoor advertising media. - :
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Explain the different steps involved in :

development of advertising programme
for marketing of a product.

P23/1080 . {Turn Over)

(% Scanned with OKEN Scanner




