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Write notes on international packaging

and international branding. 1 . e e |
%1 /Or ‘ ( Discipline Specific Elective )
(b) R TR A TR G R I AL 14 ( For Honours and Non-Honours )

: DSE-602 (GR-
Explain the importance of product Faper ( V)

standardization and product % L ( International Marketing )
daptation. :
B Full Marks : 80
' Marks : 32
6. (o) WEESe Rem |Ere SweRd omfe Bond A Prgs Mar |
AT ol o 2rf AR ST e /0 14 Time : 3 hours

The figures in the margin indicate full marks

Discuss the role of trade fairs and or s quatins

exhibitions as promotional methods in : jadih
international marketing. P 1. oo fcaRe Rotmpia See for - 1x8=8 Lo

Answer the following as directed :

24T /Or
(a) TFq @R IQE HE FEHSF IWT JAER
(b) e REwre wibe diem  Rw ere @I (i eiten Wi Rezgee R

A 4 | b TETR TR |

(75 @& T )
There is no basic difference between
domestic marketing and international
marketing since the principles of
marketing are universal.

( Write True or False }

Discuss the process involved in
personal selling.
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(b)

(c)

(d)

(e)
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(2)

g ol we wRa AW

Write the name of a primary export

document.

TEEee @A abR TR

Give one example of a multinational

company.

TEEfee @R IS T oe-TgaE R
CIC Qb1 T TCE A

Mention any one of the branding
problems in international marketing.

R sEe ‘i’ 9 ‘CIRRRT SIS
xrql d
(71 & =pTe ferat )

)

The terms ‘packing’ and ‘packaging
are synonymous in the marketing

parlance.

( Write True or False )

( Continued )

@)

(h)
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(3)
wm‘n%qs IWR IRES W— %vfm m w
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There are mainly pr&duction costs and St

costs in international marke'tiﬁg,

( Fill in the blank )

TRe RERRs MR O AT @A

Y I R RSN TP TR Fwe | '
- (e @)

Since personal selling involves direct = . -
communication with customers, it is the

most effective promotional method.

( Write True or False )

BT (- S SO TP
&S CICAT <A1 AR

There is no difference = between
international trade and international
marketing.

{ Write True or False ) v
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2. 53 & o (R o wifal) 4x4=16

Write short notes on (any four) :

faj w1 Reem e wie wmwids Ree awen

Difference between International
Marketing and Domestic Marketing.

(h) sl Ree e wifge
International Marketing Environment
fc) wrEEifer Rom arEre ey e

Methods of Payments in International
Marketing

(d) ST T

International Pricing
fe) wrEEifes FeaaR AP

Problems in International Marketing
() armElvE Genem

International Advertising

P23/ ;682 : _ { Continued }
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3. (o) Y W‘wm *ﬁ“ e o
fan e :
Discuss the pature mid_ *"'U}'P'
international marketing.

weq /O :

(b) Ferm ey fACe N o famy »r;w
ofican ez wvaliys  qweawd
PrampRE Sy weW oM, we e

' . 5 mm»«w“«

What is marketing environment?

Explain how the marketing snvironment

affects international  rmarketing

decisions. : et

4. (o) Re <6l f&xrm iad %&‘m&
LS HIE 4]

Briefly discuss the ‘ p'rmma“" r
identification and selection of fore gx;,
markets. - s

(b) AGER #TE WiEE AR 4 WEN . S
Give an overview of the prmesa wﬁamm i
in exporting. v T
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