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1. (a) State whether the following statements
are True or False ; lx4=4

[i,) DePending on the financial
condition of persons will determine
what theY will buY and how much
theY are willing to PaY or sPent on
a Product.

V2SlLgg ( Turn Ouer )
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(ii) ArL inactive problem is one the
consumer is aware of or will
become aware of in the normal
course of events.

(rrr/ Window dressing attracts
customers.

(dul Reference groups that directly
influence general or broadly
defined values or behaviours a-re

known as Normative Reference
Groups.

(b) Fill in the blanks : 1x4=4

fi Consumer behaviour is a
process relating to buying
decisions of,the consumer.

@ theory outlines the basic
needs of a Person wants to fullii
before progressing to more complex
needs.

(iu/ Understanding is crucial in
creating an effective marketing
mix'

, (iu) leads to brand loyalty.

2. Write short notes on any t?vee of the
following : 4x3=L2

(a) Determinates

{b) Buyers'black
consumer behaviour

(c) Personal of consumers

{d/ , Reference

I

P2slL3,9 (,Continued )
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3. (a) What do You *"T bY consurner

behaviour? bi*"lr"" the importance 
- 
of

"oa*'*"'- 
behaviour ' 4+8=12

Or

4. tal What is consumer involvement? What
t4' 

"t"- 
t,rr. various rypes of consumer

frirrJ.*""'x"o aisluss the cause and

effect of con=uIer invotvements' 4+8:12

Or

Discuss the various methods of

;;;";;"t Probiem solving' 72

Define motivation' How can a consumer

I"-*oti""t*d? Discuss the importance

;;ffi;;;;. - +5+5=12

Or

Elaborate the interdisciplinary nature

of consumer behaviour'

Defrne Personality' Wl"L are

i."aor" ifecting PersonalitY?

72

l2

t]le
4+8=L2

b.

(b)

(a)

v2sl L3,9

Or

Define seif-concept' Explain the positive

il;;";,*--u-#"o""LPt' 4+4+4:L2

: ( Tum ouer )



7. (a)

(b)

l4l

Discriss the components and sources of
attitudes of a consumer towards a
product. 6+6=72

Or

Explain how the economic circum-
stances and lifestyle of consumers
influence the behaviour of consumer.

6+6=12

***

5 SEM TDC DSE COM (CBCS)
501 (GR-IIDP2s-s00o lL39


