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6. (a) :

Define marketing and state its
importance in today’s world. 4+8=12

Or

What is marketing mix? What are the
elements of marketing mix? Explain
briefly. 4+8=12

What do you mean by market
segmentation? Discuss its objectives
and also the importance of market
segmentation in India. 4+(4+4)=12

Or

What are the various stages in
- consumer buying process? What are
the personal, psychological and social
factors that influence consumer
behaviour? ; 6+6=12

What do you mean by product
development? Discuss the various
stages involved in the development of a
new product. : 4+8=12

Or
What is brand name and trademark?

Explain their relative merits and
demerits. 4+8=12

What do you mean by promotion?
Explain the need for promotional
activities. What are the components of
promotion? . 2+5+5=12
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