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1. (o) fafRe RIfemz s @ fiw @[ 1x3=8
State whether the following statements
are True or False :
() Relem TemRT |
Marketing is producer-oriented.
(i) o0 S (R AR & P AT
S o7 |

Information search is the first stage
of consumer buying decision
process.

(i) IfeTe RE 2= T @A |

Personal selling is a two-way
communication.
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(b) e fuan AAORCAR 79T 4 1x3=3
Fill in the blanks of the following :
() TR W fenfee<=, _, W
ST |
The product mix is three-
dimensional-breadth, ____, and
consistency.

(i) 2 TRES o HEAN T WS T o7
g ! el & T7 |

Setting a very high price for a new
proeduct initially is known as

2 AT ATE (I F T S
ARSI TR /T ST FCA |

it identifies the product and
distinguishes it from  other
competing products.

2. o frmr R e fofbm oy G fora 4x3=12

Write short notes on any three of the
following :

(@) RetemR =i

Marketing environment

(b) Retem e

Marketing mix

(c) e Roew

Social marketing

(iii)
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(d) e qeEFe
Online marketing
(e) T T

Product mix

3. (a) RereeR ke fa oe Sfem ofiEe TR Sow
oF 3Fg SE 9 | 2+(4+4)=10

Define marketing and state its objectives
and importance in today’s world.

¥4 / Or

(b) TER Remw 2 R Remmr i R
e 391 | Gffers [ems a0 o Tge
fefe 2’972 2+(4+4)=10
What is market segmentation? Discuss
the bases for market segmentation.

What will be the suitable base for the
marketing of television?

4. (@) T=F7 UHRT 7 amF w9 Prame afew
AT 411 3+7=10
What is consumer behavior? Explain the
process of consumer buying decision.
w&q / Or

(b) b1 fSPR To R (FPETE geR (AR
fifen sTeRA we RF e 26 +9 |
5+5=10

Describe the various internal and
external forces that influence the pricing
strategy of a firm.
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5. (@) P e & T2 ovE R TAmEEER
Ry a4 | 3+7=10
What do you mean by promotion?
Discuss the components of promoction
mix.

&2{q1 / Or

(b) fRere sicaer s fie | et o TS
TR S 4 | 3+7=10
Define marketing research. Enumerate

the techniques used in marketing
research.

6. (@) “F Sewe Pra & o AT T
(Praaf) fifes /s RAm @Pe @R
e = o REen 3 900 4+8=12
What is meant by product life cycle?
Describe how marketing strategies
change during the different stages of the
product life cycle (PLC).

&</ Or

(b) Feam oem &2 o3 09 (BCTER IO ASH
(AR PRI R SCarsa F911 4+8=12
What is channel of distribution? Discuss

the factors influencing the choice of
channels of distribution.
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