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1. (a) Fxfr{Es ftb{Tq,fui cq frqi frql : 1x3=3

State whether the following statements
are True or Palse :

(t) fr"ttl Ee."ilrcTft r

Marketing is producer-oriented.
(tt) ser qTTflH ?qcq$qs< 6{ fia.lB sfuT<

sqr tdm r

Information search is the first stage
of consumer buying decision
process.

(iit) <ifueru ffi iq6q, nq$ c<teffiqn I

Personal selling is a two-way
commu.nication.

P251L48,6 (Turn Auer )



l2l

(b) sa[o fiTI -dfi]Rz<tE 
T{.t $-$ : 1x3=3

Fill in the blanks of the following :

(L) q-<lq frs"{efi ffis-<EE, 

-, 
YFP

qNqqlsl I

The product mix is three-
dimensional-breadth, 

-, 

and
consistency.

(u) flqT q-{q.li5 i-fq ql{fr< <l(< qtr Bm yi
fr{rsq r<tzfi {o um <m r

Setting a very high price for a new
oroduct initialiv is known as

(ut) 

-.? 
tqrh+ $;flg +-e{ \qrtqrc qqtrm

grqmft cNah ,rfl ,i{s s_c{ I

it identifies the product and
distinguishes it from other
competing products.

2. sq-$ frTI fr mrcqr frfiBi< u1 cbr+r fun : 4x3=L2

Write short notes on any three of the
following:

(a) ftt.r+q ffics{
Marketing environment

(b) Rtqq frs.r

Marketing mix

(c) ltr&s frtq-*

Social marketing
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(d)

(e)

3. (a)

(b)

4. (a)

(b)

(s!

qr+EFl qtzffti

Online marketing

q-<i frsq

Product mix

frffi"r< qsr fr{r \flT qT&{ $AE' ?sF Bzml
qrc s-rq E-rgct q<T t 2+(4+4)=10

Define marketing and state its objectives
and importance in today's world.

qwt / or

<qK fi-srq-{ ft r <s?r fi-qqm ffir{q< fuG
\fl-cqlr-{T q<i r ctBGFI-{ R"ttl'< {Ic< ft bqe
&& qq ? 2+(4+4)=10

What is market segmentation? Discuss
the bases for market segmentation.
What will be the suitable base for the
marketing of television?

srqr< qID-{"r ft t xRT-{ @nq frhrs< fl&$
<nlTI T-{l I 3+7=lO

What is consumer behavior? Explain the
process of consumer buying decision.

qw lor

'{h sB-hi{ T"[ fr{Kq cfilEE ersrc cerqrdl

frGH qrsi-€?q qr+ <Its-s rk <.f{ q<] 
r

5+5= 10

Describe the various internal and
external forces that influence the pricing
strates/ of a firm.
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s. (a) sDK Ifr-fi ft Tqtr sFF frsq G{qraqTqs

Rqm qf646 s-q| t 3+7:10

What do You mear). bY Promotion?
Discuss the components of promotion
mix.

EW /or
(b) R"tqq rra<T"im qiwr fiTI I frflfi tlr<T"tlv 3K-<s

ffilrqq{q fl6HI TEI I 3+7=to

Define marketing research' Enumerate
the techniques used in marketing
research.

6- (a)

(b)

q"fn q<HD*e ffuq fr Tsl t "1"[ A"{-{r-4-{

(FteeGl frBe dT\5 fr"lfi cfr'rq c$?"-{m

qEfr an ffi fiqe{ <ffi q{r r 4+8: L2

What is meant bY Product iife cYcle?

Describe how marketing strategies
change during the different stages of the

product life cycle (PLC).

qw /ar

fisqfi orl-q ft: firr<"r< orr{-qE <tqfio asr<

c"r6Erdl sKTqTE{ fiqer qKqb-"fl TTr t 4+8=12

What is channel of distribution? Discuss

the factors influencing the choice of
channels of distriLrution.
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