
Total No. of Printed Pages-7

20 25
( June )

COMMERCE

( Core )

Paper: COM (FIN/MKT/BNI/HRM) C4A
(t-/

( Business Eavironment I

FYll Marks: 60

Time'.2 hours

The fi.gures in the margin indicate full marks

for the questions

1. (a) .rTft 5R T Tq ,

Fill in the blanks

f, qqfr{&r ritrE{ cern-l"6o <E i\ &< l-1'f
qfl6t q'E 

- 

I

The full form of LPG in the context of

economic reforms is 

-.
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@ eh c+t-flft{ Tqj <l<Er-s i.rfirq\e
q-{t {R I

A company,s value svstem is a_lso
known as .___.

(iii) McDonald's R,q qh -- <T$qIfrT
wRr

McDonald's is a
model.

business

(iu) _ 6refr-{ Er+ q--Rr< EB ft REB
sFltbr< <r<qrq{q r(sr" +rq I

is the dynamic and virtua_l
space that connects the different
computer systems.

(b) 
'flN cq frqr fr.{r ,

Write True or False

1x4=4

/, srRft, qqr{ <is{rfrs ae$rlqTq+
a-"rRu OEf qDf 

{E qr "fR-c<reru pm+ q,q
erfrT srqr< G& qr rc\iz-fls< @T s{-sT I

A key micro-environmental factor
affecting businesses in Guwahati,
Assam is the local customer base
and their purchasing power.
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/r, 6s T{I qE cs]sT.b]Z-€ ?<q w"n4l<
<K{IT{ Affi m-e-Er-< cefr r

Building brand value is the

foundation of your business's

long-term success.

/1i, <KqTfr-s {K"r]E Tfrq $I-\s-K $T&
SArqlr {KI rE{ r

Artificial intelligence technologies
are not emerging trends in business
concepts.

riiT EK\5s \oo) D-iEsc[ $I&qRq SqT{SFT

q{l

The Information Technologr Act was

enacted in India in the year 2001.

2. \occ i{<r<< fr c+r+ URDK q Es< fr<r : 3x4=L2

Ansri-er any four of the following in short :

(a) :r*a<T{ ?rre p qr r{E qRe<l< {rqs
+-tft1 ft{I 1

Differentiate between micro- and macro-
enr-ironment with examples.
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(b) swq{ <r<qlr{ \sl<E frG#{Rffi-ln< ersw{

fr'qc-{ <JTITI T-$t

Explain the impact of digitalization on

Indian businesses.

(c) cs.t-"fla ,sbK qTsig?q {R,.{{ flq fr$s I.IT{

I..F{q <l<qll-{r{ q+g {tT<',rT A-fl r

Explain the imPortance of human

resource management in shaPing a

companY's internal environment'

fdl 1-T{16 qs &&cf{ q?frB< liq-s- ffiffl frql I

Differentiate between e-commerce and

digital economy.

(e) sKss DR<l{ qRffi 'rR{fi ffiCq ql-6{l5-{ T{l t

Discuss the scope of cyber laws in India'

A frQq c{.{iffi qq <TffiiRs {Rzfls t<Tq

3s[sa fu6n fr?fi I

Write on financial scams and its impact

on the business environment'
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3. (a) <i-<Ffrs flRc<"F vd tRxt q+ ?<Fr?iq frTfi
ft=:ef< qraEIs-{T 3'fl |

Discuss in detail the meaning, scope and
characteristics of the business environ-
ment.

w41l / Or

(b) E.'T- qKqtT{ s'FE mE.-{.t, Tlfue;v3i"1,

R{=- qe &&ffi.ce.[+s srsr{{ Rrcr <fiI
F<

Describe the impact of liberalization,
pnr-adzation, globaTization and digitali-
zau.otT on Indian businesses.

4. (a) (J -'fuflft 6s Qg{-q qr+ $"fmt 1+tZT
ffi qr"rqs c{rlq-c< qfiqTI frt6ll{, fl?sT
6<-

Examine how a strong brand image and
corporate reputation contribute to
long-term success.

qw /or

(b) 61rrffi, gr{s qr+ <qlfi qv{srfl?c{
qTEo-stz< csr"nft qtn <TRr flRr+{ conf+
a! fi:Tt
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How do suppliers, customers and
market intermediaries collectively shape
a company's external environment?

5. (a) Eqrq{F ?qeg G'qQ&, (firflb{ q+ qtBu'ffi
(Rflw' q+ crRq')< TRfl qrs q{Kq-qr

fira ftis<qr< qraEID-{r r-ET r

Discuss in detail the advantages and
limitations of franchising, aggregators

and outsourcing (BPO and KPO) with
examples.

qw/or

(b) <Ts{lfr-$ e1ftrao1 1G-" <i<{iRT sf,{"Tr

qttu'ffi (frPrq') ets stq sfu{r qBbD'fir

(m'PrE')< TqsqEI {Er-{-"r s<T r

Evaluate the effectiveness of business
process outsourcing (BPO) and
knowledge process outsourcing (KPO) in
enhancing business operations.

6. (a) DR{T eH fiTq"K ffiqe- Etr<T< qE{'{Trs srq
\TIT srsir{FqT< fiqe{ qlrdr-tr"n $-fl r

Discuss the importance and challenges
of cyber laws in regulating cyberspace.

10

10

10
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qw/ or

(b) qR fr qEr{ qqEs :nrQq<q +$ffi{ yfi-sl
sr+ tqm sTqflft frT6{ qraElD-{'r r-fl r

Discuss the role of certifying authorities
and their significance under the IT Act.

***
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