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The ftgures in the margin tndicate full marks
for the question-s

f . io-qu frTl.C{l+{ fi[r' 
^{Tal:< 

t=o< fr*n : 1xB=8

Answer the foliowing as directed :

(a) cenefiT fr"trq q+ \sTss{Br R"tt+q $qe
cEfffif "ffcFsi TR r

( q-.tl c*ET-qfi"ll )

There is no difference between global
marketing and international marketing.

( Write True or False )
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(b) ?<q ee fiffiT €yt-5r <t Fr<{r+r{ fl{T
qT{-srft qrTfr E{rserrflT <rm cqb {R r

( ffibRT{qffi )

A _ is a gate pass for removai of
excisable goods from factory or
warehouse without payment of duty.

( Fill in the blank )

(c) TqT G5-BT 6scls, q?FGtT ?KD qls Rfi
fiz@-stq Frqfiil <l €rFrir "rsR C-GgR r€
FC?t I

., ( +rftbR"5t+-* )

In case of _ price quotation, all the
expenses and risks are borne by the
buyer right from the seller's factory or
warehouse.

( Fill in the blank )

(d) 6s l]{tr6tzs flRsnT gft+ 
r

(wi r+wrvfrr )

A brand is generally a symbol of
identity"

(Write True or False )

(e) diql G-nT \qrs aq-ft-{ {rqe ff{Tr fr ?

What is the difference between trade fair
and exhibition?
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A qeB-s <r<rqTfir< ft corz-+ qbt gtkFm q-l{

frEr r

Name any one component of logistics
management.

@) cEr{6r EC< ft-sTq or{qir t{es q&E
wqsrfla-< fi<lrs Tqlt r

(rci c+wa-wft,<r )
Channel level refers to the number of
intermediaries involved in the
distribution channels.

(Write True or Fa1se )

(h) c"rcn&cs tn< ffifi-s etaq <rk{s ffiq{-s
pfr-oe {rq{ se< I

(rci ctqq-wfr{f;
Packaging also perforns a promotional
role apart from its basic functions.

( Write True or False )

2. DT 6IsT fur (fr csr-aT utRbr) : 4x4=t6
Write short notes on (aay four) :

(a) \ryrBs{laT fr1T{ qrc qrss{aT 6{qle<flK{
qrqs grsk

Difference between international
marketing and international trade
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(b) qos<tfr{ Rtrfi qrsiffiq flRcfi qFF $Fdr

"fR6{1T Xms qfef$i

Difference between internal environment
and domestic environment of
international marketing.

(c) ffi <qK &rwrt qrs fi-dufi sr<.$rT<

Determinants of foreign market
identification and selection

(d) srss{fr{ 6&i
Intemational branding

(e) <i&ars'fi€lot{
Personal selling

a gel$ ffiFq\
Direct mailing

3. (a) qnsqAT Rtq+q qtw uq+qTq <iTrflr T-{t I

ql{,:{fr{ fr"rq.rs ry{qtr GtEr flEn$fiIq{
fiTcq qzEIHI F-{ r z+z=14
Explain the motives behind intemational
marketing. Discuss the challenges
involved in international marketing.

q{a7 / Or

(b) qEs{fr{ frtqq 1frc-{ ft pr? qrusqlfr{

frmm t<fi?H{q 1wR fr.'{r t 4+1o=14

What do you.understand by international
marketing? Explain the features of
international marketing.
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4" (a) <erfr ffifr{ erp q&s frtsa "r%s'"E1q <TIqTI

-E-{l I {gIR qft'rqT gz_TrTan-\rr Gemq T-{I r

1 1+3=14
Explain the various steps involved in
export procedure. Mention the need for
export documentation.

WW/ Or

s" (a) qtos<tfu 
ael fr*<r fr r vls:<tfir p ft{xr<

ReH ffi{,e= AE{ €qt r qar fr{r<mo ssm
carearfl sm]i{$ fi{G u$+ qrffiF{,} T-{i I

)+4+g=14
What is international pricing? Mention
the different methods of international
pricing. Briefly discuss the factors
alfecting pricing.

VWI / Or

(b) \Tlss<tglT <tFIqrE Rfr.x fi66 "t6c.nq
flhtqT{< ftvr fr"k-slz< qrc-Eluar T<I i

Elaborate on the various modes of
pa5rment in international trade.

(b) qr€31lfu <qrfi qlqE} {"gsiq sw\r qh 6]st
fr.tt r

Write a note on product designing in
interrrational market.

14
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6. (a) qre:{B{ fr"irffi (qq$ts ermttr rq"<l fr&a
taT-dT$ tqfo{X< ftq6n q-6-qIF1 T-u.' 1

Discuss the different promotionaL
methods applicable in international
marketing.

L4

qeqf / Ar

(b) qrssqfu seB'sq {rc{ ft ? frEH EeF+
fiht-s{[q {fiI Ftt I \m€s{Br R"tq-qe

?-e&Erq' cra{q-6{ e+-v1'f: 2+\0+2=14

What is internationa-tr logistics? Describe
the various logistics decisions. How is
'e-logistics' important in internationa-l
marketing?
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