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1. oo faIREs Morpe Tes o e 1x8=8
Answer the following as directed :

(@ CERE REem o gREgE Redas e

T NPT 2 |
(37®) (1 =PTSS o )

There is no difference between global
marketing and international marketing.

( Write True or False )
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(b) Xz % WEs ewy 1 IR o[
RIS AT SRR AT b A® |

( R 912 7@ 35 )

A is a gate pass for removal of

excisable goods from factory or
warehouse without payment of duty.

( Fill in the blank )

T ST ovae, AR 3 AT Row
ReFoR IRA I QR [ (@R 9%
T |

(c)

(R4 o1 *FT 3] )

In case of _____ price quotation, all the
expenses and risks are borne by the
buyer right from the seller’s factory or
warehouse.

( Fill in the blank )

(d) Q% NGRS “ARBT 48 |
(1% ¥ =Ty forr )

A brand is generally a symbol of
identity.

( Write True or False )

(o) ey Fon o AR oo oL F 9

What is the difference between trade fair
and exhibition?
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(N =B wEER R @FEn 9B SAmeE =W
fera |

Name any one component of logistics
management.

(@ OoFE ®WI [oR9 oeeR  Gre sive
TIFORRE KGR I |

(317 ¥ =Ty for )

Channel level refers to the number of
intermediaries involved in the
distribution channels.

( Write True or False )

(h) crefees R G FWT AR bR
BRRS Mo A |

(315 G =Ty fa )

Packaging also performs a promotional
role apart from its basic functions.

( Write True or False )

2. Y G ol (R e oif¥61) 4x4=16

Write short notes on (any four :

(@) wTBAFE Reorm we SRS @EERT
TS 2Cen

Difference between international
marketing and international trade
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(b)) B R Sremd AR T e

AR TE© =12l
Difference between internal environment
and domestic environment of

international marketing.
(c) Rom e Bareess wF fios w1

Determinants of foreign market
identification and selection

(d) w=IEAgE @fér

International branding

(e) IfEre RFTR
Personal selling
() oors iR

Direct mailing

3. (a) BATH ReATa T SEROER W A
SEAEE Ree RN @R dengrRe
R seems=nr w41 7+7=14

Explain the motives behind international
marketing. Discuss the challenges
involved in international marketing.

§{r / Or

(b) SRREBE Rerm Ifowar B @ wmwagw
Retee ez 3E2 forn 4+10=14

What do you understand by international
marketing? Explain the features of
international marketing.
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4. (a) I & T wfow R[few SRCTFIPINR. AT
| I ARG el S 9 |
11+3=14
Explain the various steps involved in
export procedure. Mention the need for
export documentation.

ST/ Or
(b) WBABE AlETS  Rfew e cfeny
e Ry Remeica s 4 | 14

Elaborate on the various modes of
payment in international trade.

5. (a) W=:ABN oy e &2 wmeady o s
Rfen =@ Smy 911 o1 P oom
COCETR SRR R 5407 Aeens=1 341 |

2+4+8=14

What is international pricing? Mention
the different methods of international
pricing. Briefly discuss the factors
affecting pricing.

<1 / Or

(b) TBAER IWT AN FATT So® <GB GR
fors o 14

Write a note on product designing in
international market.
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6. (a) TEABE RoAwe cwaRTe ecwel @@ R[few
TR TRV R Seesal 4 | 14

Discuss the different promotional
methods applicable in international
marketing.

{1/ Or

(b) wIEEEE AR W o Rfen =fes
ez 3 I WREER R
S-AfEEeR’ @eme eFey|? 2+10+2=14
What is international logistics? Describe
the various logistics decisions. How is
‘e-logistics’ important in international
marketing?
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