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( Public Financial Administration )

1. wore Pz ot PR et fan - 1x4=4
Answer the following as directed :
(@) RS IR JRe KR wpilR s I
7RI IfES ToAfTeR ARaes AT Femae

KRS 91 Tfbs |
(37193 (1 &pTy fora )

26P/313 ( Turn Over )




(b)

()

@
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(2)

According to the principle of maximum
social advantage, public expenditure
should maximize social welfare rather
than individual utility.

( Write True or False )

Ooq (FICO! TIFINI AG2F LT =% ?

Which of the following is not a source of
public revenue?

(i) ¥9 / Taxes
(i) SIFR 49 / Public debt
(iti) If&ars RS / Private investment

(iv) pe IF &9W / Fees and fines
(o= Teqco A1 Sferean )

( Choose the correct answer )

8w oy =1 ™ o R s/
(I3 / JEIF©) Tio 5191 T4 = |
(TN SR 5T )
(Primary / Monetized) deficit is
calculated after ‘deducting interest

payments from fiscal deficit.
( Fill in the blank )

GNP-3 7 oiet1 o |
Write the full form of GNP.

( Continued )



(3)

2. &S faRs @ @1 viRR soie vy (G foidt

4x4=16

Write short notes on any four of the
following :

(a)

(b)

()

(@)

(e)

26P/313

SRR 9 SR

Canons of Public Expenditure

SR AT
Balanced Budget

Fay e
Local Finance

FIFIR ¥F AFHCH
Types of Public Debt

oo R TEFPHE

Fiscal Reforms in India

o7 SN 9
Value Added Tax

el Req o3l 9= AR MM I 1 5+5=10

Explain the nature and scope of public
finance.
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(b)

(b)

5. (a)

26P/313

(4)

</ Or

sHifte It R @ aads FRfRe 2 @2
o1 e = T2y 391 | 1+9=10
Who propounded the principle of
maximum social advantage? Explain

this principle with the help of a
diagram.

PR AR RE | SRRl R SAeS
SSITR ST 4 | 2+8=10

Define public debt. Discuss the
economic effects of public debt.

%<1/ Or
FCes 5 2 &2 TG WE TALA ACHHS A€V
THIZIIR TS 10 341 | 2+4+4=10

What is a budget? Explain the concepts
of revenue budget and capital budget
with the help of examples.

Teadn Re IeER Moz e fomn i 10

Write about the principles of federal
finance.

( Continued )



(b)

6. (a)

(b)

26P/313

(5)

</ Or

s wike e S Femee Jewign fie
TR SR e e, 3w

Explain the role of federal finance in
implementing the poverty alleviation
schemes in India.

e Jfa e Fom erve [REw s
ACRT R A 97 | 10

Discuss the impact of fiscal policy on
economic growth and stability.

{1/ Or
Ry Tfe3 eoe b1 G foram |

Write a note on fiscal policy.
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( Direct Marketing )

1. oo frpaes fom Spie Ted fra 1x8=8

Answer the following as directed :

() 2O IGEFR AEE TH A |
( RN 3% o[ 41 )

Primary goal of direct marketing is

( Fill in the blank )

(b) FRYE IR Romea o, e
Catalogue marketing is especially
useful, when

(i) =0 CaCR G

the product is service

() P SN R g

visual product detail is important

(iii) I AAR AN

mass reach is desired

(iv) B/ NI AfSfFTR e
real time feedback is needed

(% Teh! A1 Sfered )

( Choose the correct answer )
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(7))

(c) &R ReEss TAMI 9L $92
What does TAM stand for in market
analysis?

(d) YOTF TERIITO JRT© FYRT ST (2=

What is a common intensive used in
direct marketing?

(i) SR A
Long explanation
(ii) T AT
High price
(i) RergEm TogR 1 =i
Free gift or discount
(iv) =8 4w
Unclear offer
(= T 1M e )
( Choose the correct answer )
(e) FHTARS e MyRacs & & wwee s 2

What does a time-limited offer usually
include?

(i) foafe M Rargarm

A free service forever
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(8)

(i) erered frata SFEs

A deadline to reépond

(i) <% Rafess

A confusing message

(iv) RRER oo
A list of features
(g Teeh! b Sferear )

( Choose the correct answer )

R @ IR GO [{Eren
TR RYT (DETAT &2 7T |
(AR )

______is the number of time an ad is
shown to a user, regardless of whether
they click on it or not.

( Fill in the blank )

9 ___ == Qe Reem o ue SeREEe
IR oo I G O T FC T
ot | (AR AT )

_____is the percentage of people who
view an ad and complete a desired
action, such as marketing a purchase.

( Fill in the blank )

26P/313 ( Continued )




(9)

(h) TRete S oft (ot A/ e & 2
What is the first step in developing a

marketing campaign?
(i) =0 T 0
Launch the product
(i) &5 T o 40
Select media channel
(iii) 251 Towe (R ¥
Define campaign objective
(iv) =fefas Rea

Analysis of competitors

(7 TeHr A Sferean )

( Choose the correct answer )

2. wae AR R @ SiReR eee 59 G fera

Write

following :

(@)

(b)

26P/313

afSzare ITRFI
Traditional marketing

wifefes I@eead

Database marketing

3x4=12

short notes on any four of the
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(10

(c) =T I&_

Product market

(d) ITERFI ST
Marketing campaign

(e) ASTF N H[ST
Direct mail campaign

(H Fesa
Personalization
(9) THRCG Rwrem

Internet advertising

3. (@ IS dorF IJGRFN 9L, AR =
(B fRegeTea SIS 47 | 10
Discuss in detail the meaning, scope
and characteristic of direct marketing in
business.

91/ Or

(b) =AorF IWIFIT TYFR @FeS TAMER qOR-
aifeifie Rogelca e 41 |
Discuss in detail the important factors
influencing the emergence of direct
marketing.
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4. (a)

(b)

(b)

26P/313

(11)

SOPF ITIIIR S e & @2 T
TS @R AOTF IGRFIN (FHEPTR I

EaIR 2+8=

What is direct marketing strategy?
Explain the strategies that are usually
adopted for direct marketing.

§2<1/ Or

HOF TERFIT AGW TR OLe HTS
e W wiRE dfeme feeTR

SHACABTEFSICE AT 41 |
Critically analyze the ethical and legal
considerations involved in the use of
direct marketing media.
gers eI dfeeeRd o gurw
TERET AGTFER T FAE TS H,
¢ 41 | 2+8=
What is segmentation in direct
marketing? Discuss its benefits in
regards to direct marketing.

5211/ Or
oors TR Yo R[fen &S Trzad
HRPIC TR 4911

Explain the different types of
segmentation in direct marketing with
examples.

10

10

10

10
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(12

6. (o) CREF W 2 ARRE NFbes R[ien
IR SACAG T | 2+8=10

What is mobile marketing? Discuss the
basic types of mobile marketing.

%<1/ Or

(b) Ao IERIITS Ko (qpfen qgws R
I SPRYPIR FAE 41| 10

Evaluate the major advantages and
disadvantages of Internet advertising in
direct marketing.

26P/313 ( Continued )



(13 )
( Supply Chain Management )

1. (a) W& @ S8R ORI 1x3=3
Write True or False :

(i) SURFET I AOT® Rooms ovR
e R Arifae 9= |

Database management is irrelevant
to the success of direct marketing
campaigns.

(i) RIS 46 F T VTS AR
<57 R Qs |

In transportation, there is often a
trade-off between cost and speed.

(ii) TETR oA et el ARFEA
e R Prame aw eefq IR
JREA [N A |

Long-term demand forecasts used
to guide -capacity planning and
investment decisions.
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( 14 )

(b) < 3% *F 9 : 1x3=3
Fill in the blanks :
(i) Rem Tge AR @ T

e Reiesd 33 |

analysis categorized inventory
based on item names.

() __ MOIE dors Relees wiow o
917 391 =7 |

media is considered as a
direct marketing medium.

(iti) @A P TGS I[F I WE AR
ey SR AR AfiRe e R
el

helps to determine the
optimal order quantity that
minimize total inventory costs.

2. oo e R T 5R eoRS 5y GGl e
4x2=8
Write short notes on any two of the
following :
(a) STEREE A0S

Sagarmala Project

26P/313 ( Continued )



(15)

(b) AN *23F IRFI% O BAF A

Sourcing in supply chain management

(c) CPFR ¥F VMI YFaIF9_ 89

Importance of integrating CPFR and
VMI

3. (@) RS EoedR T3 oF STNES IMRT @GR
&S T TR A 41 | AfSRIPromE
SREFR OO (@rapHce e [Rese oioes
(PCICS ST FRY A0 2 6+5=11

Discuss the relationship between
distribution network design and overall
business strategy. How  should
companies align their distribution
networks with their competitive
positioning?

Y2<1/ Or

(b) &% Rl & 52 dors Retem G
CAATRPICR (AP qCFolesl I I <1 iz
#o1S S 2 5¢q 2 3+8=11
What is direct marketing strategy? How
do the components of direct marketing

strategy work together to create an
effective campaign?
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(16 )

4, (@ Q@ A IREOES TS RIrER
AL P @IH REA AR [
SRR TeEy 391 | 6+5=11

Discuss the recent developments in
supply chain management. Mention the
issues faced in supply chain
management.

%<1/ Or

(b) TGS AR AT ¥ 2 TGS JERAN ANAA
@ @l ARSI TS @ R
IO JE JZF IO SR (7 3+8=11

What is inventory management system?
How does inventory management
system influence a company’s overall
supply chain efficiency and customer
satisfaction?

5. (@) -R92d o wfmE o o

TRES <RIz SN SR ol &
Ry et 4 | 4+8=12

What do you mean by financing
transportation infrastructure? Discuss
the key methods of financing
transportation infrastructure in India.
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(17 )

{1/ Or

(b) G *R¥E IREAAS ARTRR SRS I
T | AR (@FE @ R Praemze
AoIfie T 2 6+6=12
Explain the role of transportation in -

supply chain management. How do they
influence supply chain decision?

6. (@) =FeT® TAMEE QAT REE AT
TEe S F @O [ W A,
T 4T 12
Discuss how technological advance-
ments support coordination and

collaboration among supply chain
partners.

¥g<r / Or

(b) CPFR Wi & q®? WR Tomepz Iz
SO 4 | 4+8=12

What do you mean by CPFR? Discuss
its elements in detail.

26P/313 ( Turn Over )




(18 )

( Goods and Services Tax )

1. (@) <& o[ 90 1x4=4
Fill in the blanks :

(i) OOIET Ty I3 Wﬁ:m |

is one of the greatest tax
reforms in India.

eoRd, SNeN RYTe GST I
Siges] fiean Ce= |

Article of the Indian
Constitution defines Goods and
Services Tax (GST).

(i)

(iti) GST TR (I5Fe Forifeg I |
chairs the GST Council

meetings.

(iv) “8FTR ANl e R
IS Al FIRS =AM |

R

A certificate of registration shall be
issued by proper officer in Form
No.

26P/313 ( Continued )




(19)

(b) 51  fagy fora 1x4=4
Write True or False :

(i) S BT SArF I THJG |

Customs duty is an example of
indirect tax.

(i) SGST wizs SFPH-lI® TEy 30
TEASAPIZE A AE CRR @I
f2O1C7 1oy 1 7= |
The  activities mentioned in
Schedule-II of the SGST Act are not
considered as supply of goods and
services.

(i) CGST-X SPP-IT SEHe SEee
IRFAPEE R RS @
2B 917 I 2 |
Under Schedule-I of CGST activities

listed that are considered as supply
even without consideration.

(iv) 51 ST AW TF JEAT 8IS
FH TP WS GST @ A |
Integrated Goods and Services Tax
is levied by the Central Government

on intra-State supplies and
imports.
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(20)

2. oo fMaIRs [ @i fefor eome 5y Gl fors
4x3=12
Write short notes on any three of the
following :
(a) GST-¥ (7© YT
Dual model of GST

(b) GST k%
GST Council

(c) GST-3 TS [Zoa THIF @I 411

Supply without consideration under
GST

@ @R
E-way Bill

3. (a) SRSI AT I ORI WS IO I 10

Expiain in brief the history of indirect
taxes in India.

51/ Or

(b) (i) AT T GAF IO (PP LT ?
A 9 4

How is direct tax different from that
of indirect tax? Explain.

26P/313 ( Continued )




(b)

5. (a)

26P/313

(21

(i) TS GST IFER K JF [CIAF®
PRI 3 TeEY 9 | 6

Mention the indirect taxes that
existed prior to the GST regime in

India.
(i) “GST 90l sEARSfes 59 17 IS
BISIESIN 5

“GST is a destination-based tax.”
Explain the statement.

(i) SFSS GST AG[ o[T IRT & &
w1f2e 2 5
What were the reasons behind
introduction of GST in India?

41/ Or
GST 7 @ =R GST w-mw
RAPTRI R SIS 47 | 3+7=10

What is GST? Discuss the benefits of
implementation of GST in Indian
scenario.

GST I e ‘@’ *9 el x| e
TR Ote IS @ Wi Rt
IS TS A1 37 | 3+7=10
Define the term ‘supply’ under GST.
Distinguish between composite supply
and mixed supply with suitable
examples.
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(22)

<1/ Or

(b) AW SBE BT = WR Sz /2
SR b Iere MR RE Sees-
390 | 3+4+3=10

What is composition scheme? What are
its objectives? Discuss the eligibility
norms of composition scheme.

6. (0) F° MR R @A PR e[S 5y Gl
for 5x2=10

Write short notes on any two of the
following :

(i) &R % (SfRo 6%

Credit and debit notes

(i) b FTSP

Tax invoice

(iii) FFo B (G

Input tax credit

26P/313 ( Continued )



(23)

{1/ Or

(b) (i) T DN TR QA ? F O AR
Raca e 41 | 5

Define tax invoice. Discuss the
features of tax invoice.

(i) =R [RTI[ °[1, 961 GST-I SR 5o
39 : 5

From the following details, prepare
a GST invoice :

(1) EEFRI—E= 2 ToRaEss,
SEAWRM, GSTIN :
24AAFCN9988JIZD

Supplier—M/s Haloi Enter-
prises, Ahmedabad, GSTIN
24AAFCN9988JIZD

(2) arF—@=E M GOlb, GSTIN :
24BBBDT1122A2Z9

Customer—M/s Gogoi Traders,
GSTIN : 24BBBDT1122A2Z9
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(3) I @AAFRI—
Goods supplied—

50 LED 319 Af$Ge 100 531F
50 LED bulbs @ T 100 each

20 TEPIRY @& dfeyTe
250 51T

20 Extension Boards @ T 250
each

(4) F—CGST—6%, SGST—6%
Tax—CGST—6%, SGST—6%
(5) WERR SE—500 331

Freight charges—< 500

(6) T—5% AR B TAH 89S

Discount—5% on total value of
goods

* %k %

5 SEM FYUGP MINCOM
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