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Paper : MINFIN6

( Marketing of Insurance Product )

1. wa Teyeor qf Sfeeq - 1x8=8

Choose the correct answer :

(@) I R anfis Tomey & 2

What is the primary objective of
insurance marketing?

(i) R S 9
To maximize claims

@) I TNIR GRICT AT ACEEATe
foure o< =91 91
To identify and satisfy customer
needs through insurance products
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(2)

(ifi) S RoMI #[1 2re 5[_0
To avoid all risks
(iv) ffErR 29 3 T

To increase the premium rate

(b) IN® ____ TwmioR GO S I oI 0 2T |

Insurance is considered a part of the
industry.

(i) T / manufacturing

(i) R€" /1 / financial services
(iii) IR / agricultural

(iv) STmfaF / industrial

() @I Req @R sace A T [K&H
A B T AW

Selling insurance products through a
bank’s distribution channel are known
as

(i) i
telemarketing
(i) IR
bancassurance
(ii}) 2o Rt
direct marketing
(iv) F=&-C5ferR

cross-selling
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(3)

(d) S grerF Rooe oo/ @G s 2
AT ?
Direct marketing in insurance involves
which of the following?

(i) CoferEte
Telemarketing

(ii) ofes Remrem
TV advertisement

(ii}) 2-(2F T
E-mail campaign

(iv) €91 TFEE@N
All of the above

(€) SR I 197 AR wFY Fage @i 2

Who is the apex regulator for the
insurance sector in India?

() w[. R. ==, (RBI)
RBI
(i) =R (SEBI)
SEBI
(@) =R, w=. fS, 9. =7, (IRDAI)
IRDAI
(iv) Ty TREH
The Supreme Court
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(4)

() TS T A RIS O AP IR AR
et 1 MScH 2
The principle requiring both parties to
disclose all material facts is
(i) TR TS
principle of subrogation
(i) I TR TS
principle of utmost good faith
(iii) SRR TS
principle of indemnity
(iv) SRR S

principle of contribution

(g T, Sm 1 IeT eoFe fofe ol N I
T18l FAC6! T A

Dividing the insurance market based on
age, income or occupation is

(i) SR L
product differentiation
(i) =9 Reres
market segmentation
(iti) a1 R
mass marketing
(iv) &f&R

branding
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(5)

(h) RS R S 2201 /o 31ed
TR |

is responsible for evaluating and
accepting/rejecting risks.

(i) &S
Agent

(i) <THIRI
Actuary

(iii) NERATER
Underwriter

(iv) SRR

Surveyor

2. oo faaes [ e foMoR eore v Gt fora

4x3=12
Write short notes on any three of the
following :
(@) &R Re==

Market segmentation

() IR sFY

Importance of insurance

(c) IR Prare 22T 2SR CERT FRIHZ

Factors influencing insurance decision-
making
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(6)

(@) AN RoerTe TR SRS

Role of intermediaries in insurance
marketing

(e) T SNAR A 2-MEHEI BFY

Importance of E-marketing for
insurance products

(n T I R RO

Benefits of market segmentation in
insurance

3. S WF MURI AR &S AL Br2r | T [
sifeifor Rfoa @M R s 401 5+5=10

Differentiate between life and general
insurance. Discuss different categories of
general insurance policies.

231/ Or

A1 AR v [ ok Racy o w0 | 10

Explain various stages of life cycle of
insurance products.

4. S ST RER oFae IWN SERIR SFed REA
S 41 | 10

Discuss the importance of market research
in insurance product selling.
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(7))

<1/ Or

ARFS AN STA A9 T IGF Koy gFg F0

F

Explain the importance of

market

segmentation in  delivering insurance

products to consumers.

5. AW IR Rers wore wfve A e F91 10

Explain the process involved in insurance

product development.-

<1/ Or

Giga AT DR Tqe R[Rw @ A AReaaR

ey e 90 |

Discuss different kinds of insurance plans

under life insurance policy.

6. AT HF AETE (RGN oo AL &
Topfter e

Rearomg
5+5=10

Differentiate between direct and indirect
selling. Explain the benefits of advertising.

g/ Or

gfoce Rfw weFte e B o2 R Jore

N R AR Recy S 41 |

2+8=10

What is social media marketing? Discuss the

challenges in insurance marketing
digital age.

in the
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Paper : MINMKT6
( Digital Marketing )

1. fAot sepilR Tes fian | 1x4=4
Answer as directed :
(@ _ v RfGd oUe W3y Ae® N

T @ IR GF |
(AR IR 4TI )
security is important for

protecting digital data from
unauthorized access.

( Fill in the blank )
(b) Rfsa mefee a=Fd TS &FS RO Jo

R sreEfe e |
(o= SRy o4l )

Digital marketing does not allow
real-time interaction with customers.

( Write True or False )
(c) CFFCH! bl fTE TR oo 2
Which is a digital marketing channel?
(i) Rewaré / Billboard
(i) 3-Gi%& / E-mail
(i) CTECEG / Pamphlet

(iv) =& / Hoarding
( o TeCH! MR Tferea )

( Choose the correct answer )
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(9)

(d) (IO CeBFY Yerw: (M GBS A
JRREFNA?
Which platform is mainly used for
professional networking?

(i) RN
Instagram
(i) e
Facebook
(iij) e
LinkedIn
(iv) FRTo59
WhatsApp
(o Teach MR Sferear )

( Choose the correct answer )

2. oY @@ o (R @ ol {en) - 4x4=16
Write short notes on (any foun :
(@) =ES IEFDR
Hybrid marketing
() SWOC Rz
p SWOC analysis

(c) TR

Drop shipping
(d) =% T

Data protection
(e) =i

‘Portals
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3. (a)

(b)

(b)

26P/1231

( 10 )

ot Rerem 50 ffects Reams ez
HeAnal 391 | RfEe Rotem o o1 =o[ire
o197 T Nl o110 | 2+4+4=10

What is digital marketing? Discuss the
advantages of digital marketing. Write
the difference between digital marketing
and traditional marketing.

g4/ Or

fofede  Reomm Rfew CWFWM‘[R SR
ST 3 | 10

Discuss about the different channels
of digital marketing.

R R s 2 s Raam
R wfve [fen *RiTmz Bmy 311 2+8=10
What is digital marketing plan? State
the different stages involved in a digital
marketing plan.

591/ Or

WHD NASADT T4 T W FRFAPHR
SCADA 1 | 5+5-1G

Discuss the key objectives and activities
of content management.
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(11 )

5. (a) w6 & Reiera RiSw sigfepmz s #1110

Discuss the different tools of search
engine marketing.

3t/ Or

(b) 6 & =w#ilba3cEes (SEO) B2 SH-core’

What is search engine optimization?
Discuss the different ‘on-page’ and ‘off-
page’ optimization techniques.

6. (a) STR TFER PRE S I NAF MR
52 SR ST 341 | 5+5=10

Discuss the role of cyber security and
highlight the common cyber threats.

y2<r/ Or
(b) Tf&CDe i eronZEPTR SCEs <541 | 10

Discuss the challenges of digital
marketing.
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Paper : MINHRM6

( Customer Relationship Management )

SECTION—A
1. wore fRIERA o e fa 1x8=8

Answer the following as directed :

(@) Ree T @ I @ ____ T oW
21
(TR S R )
A person who purchases goods is called
a

( Fill in the blank )

(b)) CRMZ o oo (e |
( =R o1 AR )
CRM stands for 4
( Fill in the blank )

(c) =T A ToTSIS qF IS |
( 3ft ¢ oy ferar )
Customer and consumer are always the
same person.
( Write True or False )

(d) CLVI 3 A0 2o ___ |
; (< TR 4RI )
The full form of CLV is L

( Fill in the blank )
26P/1231 ( Continued )




(e)

(9)

26P/1231

(13 )

o (FICOT CRM IRER 9Bl 4R ?
Which of the following is a type of CRM
system?
(i) SAIBCTE CRM
Operational CRM
(i) R CRM
Analytical CRM
(iii) = CRM
Collaborative CRM
(iv) 89T PN
All of the above
( wrm TeICo! IR Oered )

( Choose the correct answer )
=R TR Y (AR |
(RN IR [N )

Customer relation means
( Fill in the blank )

@i o 7w FToe IRTW I

Web-based customer support mainly
uses

(i) 3HREH / Internet
(i) IeRFFe /| Newspaper
(i) Qe / Radio
(iv) 18" / Poster
(% TeaCh! MR e )

( Choose the correct answer )

( Turn Over )




(14 )

(h) CRMU =< ____ o <10 ¥ I |
( TR R 2RI )
CRM helps in improving customer ____.
( Fill in the blank )

SECTION—B

2. oo RAEART oo R @l wiRbR o Ted fiat -
3x4=12

Write short answers on any four of the
following :

(a) 212 = Topcere e 1K forn (R e
fSfR01) |
Differentiate between customer and
consumer (any three points).

(b) CRMST el il e o1 weeye (afgy Beary
Sl

Define CRM and mention its two
important features.

(c) o=F =R 7 P @S &R IW?
What is customer satisfaction? How can
it be measured?

(d) Customer Acquisition ¥ Customer
' Retention M1 491 |
Explain Customer Acquisition and
Customer Retention.
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(15 )

(e) FREA CRM e @B 5 Grevl forsit |
Write a short note on operational CRM.
() CRM &umss R @ fF6r somgm Srax
01

Mention any three challenges in CRM
implementation.

SECTION—C

3. oo MERRT R @ viikoR Ses i - 5x4=20
Answer any four of the following :
(@) CRMS I, 99 9F «R5F SCEA09 390 |

Discuss the evolution, importance and
scope of CRM.

(b) Customer value, customer expectation
¥ customer centricity I 97 |

Explain customer value, customer
~ expectation and customer centricity.

() CRM IRZR RfSH 4FRE@R AL 47 |
Discuss different types of CRM systems.
(d) CRMSJ 337 THMEFR TR0 91 |
Explain the key components of CRM.
(e) 2T QTIE T (CLV)T q_1 OIF 99
RICICDIE SN

Discuss the concept and importance of
Customer Lifetime Value (CLV).
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SECTION—D

4. CRM “Res W€ AR QoPHR W 390 | 10

Explain the steps involved in CRM planning
and implementation.

y<q1/ Or

CRM G&Me e dfern oo O @ra Ao
F=ACE A 4 |

Discuss CRM strategy development process
and customer strategy grid.

5. TCreR IGPNZ, ORI 9 TF TeAm 9S
CRMS SRl L1 341 | 1
Discuss CRM in consumer markets, service
sector and manufacturing sector.

51/ Or

CRM TR AGRIPHR WF 9F9f CRM s
SICEAA] 4 |

Explain the challenges of CRM implementa-
tion and discuss the important CRM metrics.
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Paper : MINBNI6

( Essentials of Financial Planning )

1. W% Teschl MR e : 1%2=2
Choose the correct answer :
(@) TE o (AR
Present value is
(i) SRS 5[ T

future value of money
(i) SRTCS ¢ TR TE &0
current worth of future money
(ii)) o %
total savings
(iv) AT IR
taxable income
(b) CIDGFIRC R FCI
Diversification helps to
(i) SrvTel Ifm 391
increase risk
(i) PSS 2P F1
reduce risk
(i) Rfcs @33 v
avoid investment
(iv) 93 3= 79

increase tax

26P/1231 ( Turn Over )



(18 )

2. @ 5 [T ] 1x2=2
Fill in the blanks :
(@) I RIFAR (FLSE TERESl IARCA

AR IFE N
Tax planning helps to legally minimize
liability.

(b) @3 (ORG IS (A CAA GFICGY
Tl T 3 |
A debit card deducts money directly
from the Account.

3. 9 7 ST} ford : 1x2=2

Write True or False :
(@) J AR ORFCT 235 3727 7T |

Health insurance covers medical
expenses.

(b) TSI (X7 ISR F91 ARCNY |

Dividends are payments made to
bondholders.

4. v O o (R e wiRe) - 3x4=12
Write short notes on (any foun :
(@) ES LT
Time Value of Money
(b) F= N
Health Insurance
(c) WSl I
Liability Insurance

26P/1231 v ( Continued )
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(e)

S. (a)

(b)

6. (a)

(b)
26P/1231

(19)

(&(%5 6 / Credit Cards

?3‘@?@51 Fl® / Mutual Funds

& 7w e & @2 R 7w R
I ARPEIR 2T AR 0 3+7=10
What do you mean by financial health?

Explain the importance of measuring
financial health and planning.

%<1/ Or
W AR o B 3w W @R (tax
evasion) ¥€ 9 F¥ (tax avoidance)-3
&R ALFPR o741 | 3+7=10

What do you mean by tax planning?
Distinguish between tax evasion and tax
avoidance.

M SE S M R T2 okt W
&Ts FCE @AF oM o PRI TR
P, IR A1 4+6=10
What is cash and liquid asset
management? Discuss how debit and

credit cards help in smoothening
transactions.

Y24/ Or
ARFET 4T AR q_N I T G
A 40 10

Explain the concept of planned
borrowing and ‘discuss its role in
managing personal finances effectively.
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(@)

(b)

(@)

(b)
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(20)

Tfe oF wETmel I 7 @@ IEEHR
e TF JPTIRS A= AT TF I,
A FI 4+6=10
Define property and liability insurance.
Explain the importance of these

insurances in protecting personal and
business assets.

231/ Or

s ReE 7 IMEROR TP AR
e e IRA TPR ARTIIR G A€
Toferga RfSH ez e 9 | 2+(4+4)=10
What is retirement planning? Discuss
the importance of planning for
retirement and the various modes
available for individuals to secure their
post-retirement life.

tafS@eeq (diversification) Ifercal & &1 2

Rfvcem cifere NSz I 41 | 4+8=12 -

What do you mean by diversification?
Explain the basic principles of investing.

5241/ Or
Rfvcee ofcrer o1F TG Twe 49
eod T 91 | RRcaee Pas e S
I o7 A9 9Fg WEHA FA 1 4+8=12

Explain the relationship between risk
and return in investments. Discuss the
importance of setting financial goals
before making investment decisions.

* %k %k

6 SEM FYUGP
MIN(FIN/MKT/HRM/BNI) 6




