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taper: MINFIN6

' ( Marketing of Insurance Product I

1. vq E*s-{zh <tR G&e<t : lxg=g
Choose the correct answer :

(a) ?qr frtqqq emfr-s U-eq*r ft r
What is the primary objective of
insurance marketinoP

f, rr? a{ft+ a-{
To maximize claims

fr, fur rTmfr{ qRre'- flr{+F sznmfrn-sr

fr-.ilg; qpr t{"f a-q1

To identify and satisfy customer
needs through insurance products
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(b)

6z' T+rEI fr"mE "KI qE q.{I

To avoid all risks

{iul fldftffi< ql{ Ifr T-<T

To increase the premium rate

?qm _ Ezqnqq ch qfl TR tql r-{i qr r

Insurance is considered a part of the
industry.

f, bsffi-{ / manufacturing

fr, frqT cffi / financial services

fii, TfrefrT / agricultural

[u/ ffief+ / industrial

(c) c<re-{ frs{q orlq< qRrrs ?$ qrrfi fr-fr
TTrztr fum E-{r {E I

Selling insurance products through a
bank's distribution channel are known
AS

(t) ftffiSi
telemarketing

(ti) CT(T|{KE

bancassurance

ra, srsrsftt"n
direct marketing

/iui @q-ffii
cross-sel1ing
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(d) aqTs ersFF RtfiE sffi cflqebT qB-s eq
e{rrs ?

Direct marketing in insurance involves
which of the following?

6 6MBi
Telemarketing

/z, frGR fr-e11a

T!' advertisement

6n7 ?-G?d qGrH

E-mail campaign

(iu) €"i-<< no-6qp5q;q

Al1 of the above

(e) srs{ fu ssq q61 sqY"I.f fiTfl$ 6Fi{ ?

Who is t.Ile apex regulator for the
insurance sector in India?

0 w<.fr. qR (RBr)

RBI

f,, (qfr (SEBI)

SEBI

fz,, qR. q<. fr. q. qR. (noer)
IRDAI

(iu) ts.Eq ritrrq"{

The Supreme Court
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(f) t-q ffi? TFraII Tqfls Ee[ erl''r rR-{ Elfil

1R co+tft&zh qe
The principle requiring both parties to
disclose all material facts is

6/ q<-<rcquq{ ffi
principle of subrogation

6, 'F{ Tsrfi ft&
princiPle of utmost good faith

fA q&Tqqft&
principle of indemnitY

6ul q<tT+< ffi
principle of contribution

(g) Tfi, ql-{ <I 1&< \3"1r\o &G TR axt TqKfi
q{ T-{r& tq
Dividing the insurance market based on

age, income or occuPation is

(, "tqT{ fller{'

product differentiation

rr, <qFr frqq{
market segmentation

(iit) 6t"t R1fi
mass marketing

(iu) sfBi
branding
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(h) fr1q< 1-qTtv+ 
\qr+ erqt/srsiminT <rcq

Y',t{<tr |

is responsible for evaluating and
accepting/ rejecting risks.

(t) ,!zq6

Agent

(it) ..lqrr<?

Actuary

(a, qT3F-<REK

Underwriter

(iui c?"reR

Sun'eyor

2. eqs frTr<F< fr c+rc+ ffi6rq sfis rT cbm fr{r :

4x3=L2

Write short notes on any tlvee of the
following :

(a) <El< R-tlTq-{

Market segmentation

(b) frqK eeq
Importance of insurance

(c) A{rr frwc eRTo esr< c"rcqFil Tn-fi{q
Factors influencing insurance decision-
making
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(d) fu frtfis xIqqorA{ YFrl
Role of intermediaries in insurance
marketing

(e) ?qT {Nfu rK< q-{rc6frsr srq
Importance of E-marketing for
insurance Products

tfl fus rqm fruq-dr fRqrqTq
Benefits of market segmentation in
insurance

o. q-{-{ qr qtffiq ?qTT {rqs "nEh fr{n I q{Kq Aql
qfrS{ RBa ctftq fuan qrap-a E-{ t s+5=10

Differentiate between life and general

insurance. Discuss different categories of
general insurance Policies.

4. ?qr qlTft fr-ftq ffiq\o rqF{ 6ra<T6lf{ €<5q< fr'{C{

qr6qlE{I T-fl |

Discuss the importance of market research

in insurance Product setling.

( Continued26PlL23L

q{11/ Or

?qt qNfu fr-fiEqq frG{ fldlr{ fivcr <nqr +Er t

Explain various stages of life cycle of

insurance products.

10

10
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qffil/ Ar

sr-qf,s ?I1 qrqft 3?r{ T-{]s rql?{ Rqqffi e<T <rr11l

q{It
Explain the importance of market
segmentation in delivering insurance
products to consumers.

s. fur qrft{ fr-+rq< qrc qF flffir ffqrr r<r I

Explain the process involved in insurance
product development.

qW/Or
q<q A$ flBe qftqg ftfra <-qr{ Aqt ,rRf,fl{rr

frqcr qTTETF-d: a-<T r

Discuss different kinds of insurance plans
under life insurance policy.

10

6. sfs]s qlf ffi<T€ fr-ftq ql-qE mffl fr'{I r R-q'f+q
borstRsr< fivm fr<r r s+s:1o
Differentiate berween direct and indirect
selling. Explain the benefits of advertising.

qffil / Or

q'6.-{E frfu$ lTdfr( {tffi ft pr ? &&cfr{ 1aE
Qqr frffi{< gsiRrarTs fivcl qffiu-* qql r 2+8=10

What is social media marketing? Discuss the
challenges in insurance marketing in the
digital age.
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Paper: MINMKT6

( Digital Marketing I

1. ffit q-$R CEq ftTI : rx4=4

Answer as directed :

tot q<fi fu&rte EctIT qt<{ ercq'K fil
t*t q

{sl T<F( <16{ €+q1'F I

( qrft&T{qtt )

securitY is
protecting digital
unauthorized access.

important for
data from

(Fillin the blank )

(b) ftedq rrc{ftzs arqfi A{F srfs q$s qE

Rfirnr q-1+tr frftrq t

(ea cqwnfr+t )

Digitaf marketing does not allow

real-time interaction with customers'
(Write True or False )

(c) 6swh eh &&z?q qK{frt (6'cqE ?

Which is a digital marketing channel?

0 fiqurlG / Billboard

6, 1-&E / E-matl

@n CflTTqt / PamPhlet

6ul qrci / Hoarding
(eqffii<tR.Bfrs<r )

( Choose the correct answer )

26Plt23t (Continuel



(el

(d) ffi{eh 6gH TEE3 ctqqR Glffisq <rc{

<r{qK {{T q{ ?

Which platform is mainly
professional networking?

/r/ Wtslr
Instagram

fz, FE-+
Facebook

6rl frt+-et{
Linkedln

/lu,/ ca<b.l"f
WhatsApp

( lgqffir<rRbfrs<;
( Choose the correct answer )

(fr mr-{r ufiBt) :

notes on (any four)

used for

(a) qR€s qr#fr(,

Hybrid marketing
(b) swoc freuE.t

SWOC analysis
(c) wfrfri

Drop shipping
(d) Eal, {qrFT

Data protection
(e) flzfED

'Portals

26PlL23L
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3. (a)

(10)

effiE frtqq ft r &ffiq Rqrrm $<mTq
qrqlu-{t e-q r fr&efq fr"rt qFF fi-tqTrts
fr"rqa-1 qrq{ {cF$j fr{f r )+e+{=rQ

What is digital marketing? Discuss the
advantages of digital marketing. Write
the difference between digital marketing
and traditional marketing.

1

V41l/ Or

(b) eecf{ Rt.r+< RBf, or++Ql< ft{cr
qrffiIt-{I T-{I I

Discuss about the different channels
of digital marketing.

4. (a) eed-q frttq {R-rfr{r ft t &&zt-q Rqq-{

ffi{rflff5 q&s REF fl{Tq{qBznq +.qI r 2+8=l

What is digital marketing plan? State
the different stages involved in a digital
marketing plan.

9{1t/ Or

(b) Tc66 65q6qtr {{ tzq"li qr slfr-{r"rqT<
qf6EID-{ TEI I 5+5=1

Discuss the key objectives and activities
of content management.

(

't
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s. (a) qr6 tfBq frttq< Rea *qfrq{q qr.qr6;rr n.{r | 10

Discuss the different tools of search
engine marketing.

q$l / Or

(b) qi6 tlBe q1fraftqu-{ (sEo) ft r \q-{-6'M'
qFr E.e-(flq' qflfr{Reoru-{ cftrEqTq
qfCEID-{T s=<1 I 2+8=10
What is search engine optimization?
Discuss the different bn-page'and 'off-
page' optimization techniques.

6. (a) DkT< TsrE VfiEl qeep-{t q<t qrs wF{"r
DRfl< e',1frqTq\Traaru-{ lFEl 1 5+5=10
Discuss the role of cyber security and
highlight the common cyber threats.

qW/ Or

(b) &Mq frrr+q eulrgrlq{qqnEro-{r +-{r I

Discuss the challenges of digital
marketing.

10
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PaPer: MINHRM6

{ Customer Relationship Management I

SBcttoN-A

1. u-qs fi$r<re{ fir6'n1ll-ft U€{ fi{T ' 1x8=8

Answer the following as directed :

(a) fiqz{ lt{ft @{ qe{ cu'6+ 

- 
fi cot<t

q{l
( ffi5R5tn-{r )

A person who purchases goods is called

a_-,
( Fill in the blank )

(b) CRI\,F rr1'( d"reh i<q _- I

( ffitRSq+qr)
CRM stands for

(Fillin the blank )

gr{f \flT tfleE]GI qnr er{ TrG t

(.'trrr ofiqfuI )

Customer and consumer are always the

sarne person.
(Write True or False )

cl.w {-1f Tfl-6r u. 
-,'*tRTEr+_<r )

The full form of CLV is

(c)

(d)

26PlL23L
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(e) sanq r+r+ctr cRM $<rqFt qh srsKr

Which of the following is a type of CRM

sYstem?

/, qerc<FGEI cRM

Operational CRM

64 fr-cmqTq+ cnu
Analytical CRM

6ui q<qft cnnn

Collaborative CRM

(lul sel${ qqeaffi{1-q

A11 of the above
(lsqffirqRtfre<t )

( Choose the correct answer )

(fl sr* q-'#< qd ?<q 

- 
|

( vfrtR513q )

Customer relation means
( Fill in the blank )

(g) c-<GeT 5R$ rr{T 13'ss <r<-qr< <5-6t

Web-based customer support mainly
uses

/, lffi / Internet

6/ <tsk+r+o / Newspaper

(ut) c{Bq'/ Radio

/iul c'tlBT{ / Poster
(lsqffirnRGR'e<;

( Choose the correct answer )
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(h) cRlvr6{r grqf,{ Gao o<tis {qR Tr< I

(vfttR5qqo, )

CRM helps in improving customer 

-.
( Fill in the blank )

SECTION_B

z. Eqs fr{reqlT{ s"r<E fr cfle{r ErRfi< qte< ftm :

3x4=L2

Write short answers on any four of the
following :

(a) er{s q?F $oE-1e1sl{ {Tqs ffff, frqT (fi ffiIe{T

&ffit) t

Differentiate between customer and
consumer (any three Points).

(b) cRlvfi{ x€I fr$ \flT $l q+-yt'F t<fta Ursq
qfll
Define CRM and mention its two
important features.

(c) sl{s {€E ft t ?sto c+'eq?T cqHI {l{ ?

What is customer satisfaction? How can
it be measured?

(d) Customer Acquisition qFF Customer
Retention <ll{ll T{l I

Explain Customer Acquisition and
Customer Retention.

26PlL2gL ( Continued
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(e) fltr$? cRM q=1r6 qbr DT 6r+r frtt r

Write a short note on operational CRM.
(fl cRM erclrqs fr c+tz-+ frffi ersn?T{ trflq

F{I I

Mention any three challenges in CRM
implementation.

SECTIoN_C

3. \oq-s ftllc<RT fr corcqr EfiAK treq ftnT : sx4=2o
Answer any four of the following :

(a) CR[ar frsFl, eTE qFF tR r< qrcqF-+ +-{r r

Discuss the evolution, importance and
scope of CRM.

(b) Customer value, customer expectation
YFP customer centricity $HI TTI I

Explain customer value, customer' expectation and customer centricity.
(c) cRM <r{qTE RBx a-q<-rq< qr.{D-{t T-{t I

Discuss different types of CRM systems.
(d) cRrvtrr 13r bmmS<fivrr T-{r I

Explain the key components of CRM.
(e) erqr ft<-{flq T{, (cl-v)< {Rr qrf s+q

qfFID-{l s-{I I

Discuss the concept and importance of
Customer Lifetime Value (CLg.
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SECTIoN-D

4. cRM lfrf,fl{t qFF sr6r[6lzr {r'rq{q <,wt q{I 
r

Explain the steps involved in CRM planning
and implementation.

q$l/ Or

cRM drrq R-$Fr afuil qr srE$ c€HE fis
q-'ra6 qraqIF{I T-{I I

Discuss CRM stratery development process
and customer stratery grid.

5. Go|-corc'rq <qK{T<, 6{<I {s qrq $q{r-{ 1ss-
cRl!trr pfr-o vtz-rru-* e<l r

Discuss CRM in consumer markets, service
sector and manufacturing sector.

qRl/ Or

cRM 3rcilfF{ eqrfl4rT3 Er s+-t"I.f CRM cTEq

T6EID-{I T-{I I

Explain the challenges of CRM implementa-
tion and discuss the important CRM metrics.

26PlL23L
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Paper:MINBNI6

( Essentials of F'inancial Planaing I

1. lgq b-q{& <rR Efts<l ,

Choose the correct answer :

(a) {-6{r T{, f<q
Present value is

0 sR{rq ro< yi
future value of money

f4 sRrre c"n$ trsF T6ltT 1nl
current worth of future money

6r, {'a qs{
total savings

liui T{c{laI9R
taxable income

?<trqr+<q TqR T-6{

Diversification helps to

6 vfroro G re-{T

increase risk

6, qfrsrsl Rl-{T-{l

reduce risk

/rrzl frfr-Grt e{Rw
avoid investment

(iu) 4< 1fr +-fl

increase tax

) 26PlL23t
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Z. 
"lTfr 

5R Tq +-{f : !x2=2
Fiil in the blanks :

(a) T-{ flR-sErIR ?q{qr{ qaqq-q T{j<tE
TqlTTri{ I

Tax planning helps to legally minimize
liability.

(b) qfi 6sRb +n6 c"nrq catr6{ _ q$&6{
ffi q-sq E6q 1

A debit card deducts money directly
from the Account.

g. Iqr 6{ st fio, frY|I : tx2=2
Write True or False :

(a) ?w A{RfrRqrT "r{D T$ +.6r r

Health insurance covers medical
expenses.

(b) qsrfi lqq 1s{fr{-+-{-f s-{r 1R-fitq r

Dividends are payments made to
bondholders.

4. DT 6m fr"{T (ft cerffi uREt) : 3x4=12

Write short notes on (any fout) :

(a) I$I< qr{T{l

Time Value of Money
(b) 

"rqr 
arr

Health lnsurance
(c) ql]r{qEr aTr

Liability Insurance

26PlL23L ( Continued )
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{4ef qd / Credit Cards

fiGpe<q rnts / Mutual Funds

RQq 
"rq] 

Ifrr-{ ft pr? RqT trqr ffi:nr
qr {R-s-d-{T sT'?- {,tr{'fi T-<I I 3+7=10
What do you mean by financial health?
Explain t}re importance of measuring
financial health and planning.

q$t / Or
s< flfi+E?T ficq fr 1ql ? T< 6qqft (tax
evasion) ql+ TT $tfr (tax avoidance)-3
ITqj flefEfq{qfr'fl 1 3+7=10
What do you mean by tax planning?
Distinguish between tax evasion and tax
avoidance.

6. (a.) 4tm qi+ E{q )i-+pi <K-qt+F{f fr t rsfib qTf
64&t TIcG GT{IT CE;t-fi;[ {6N sR1h {qrT
TZT, TJT{il E-{T I 4+6=10
What is cash and liquid asset
management? Discuss how debit and
credit cards help in smoothening
tralsactions.

wWt/ Or
(b) "fffiE <{"t sq.K {Ft.[ {f{f qq q?p

TI{F-<-.:(<. s&are qffiS <iq-ql'FflE qn.r< 
EATT

$Hn s-{T I 10
Explain the concept of planned
borrowing a:rd discuss its role in
managing personal finances effectively.

26Pll23L (Turn Ouer )
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7. (a)

(b)

8. (a)

(b)

t20)

q*fl& qrs wr{qpt fu ft r q? ?wyq
s&rc qr+ <l-{ryfrs q*ffi cr-6{f+ {si rzq,
<iirll'l .T-{l t 4+6=10

Define property and liability insurance.
Explain the importance of these
insurances in pr.:tecting personal and
business assets.

Vffit / Or
q<-{{ erRrE"{T ft t rfuq-{6K q<q'fi "tlqq
qK{ 1<ftE TR<IE q<qq {R-+a-qK qrq qFF

bqar+< frfu fi<j+qTq<fi?fit T{I | 2+(4+4)=10

What is retirement planning? Discuss
the importance of planning for
retirement and the various modes
available for individuals to secure their i

post-retirement life.

t<Fq,<t{q (diversification) 1fr6a ft {e]l
ffie$erq ffifr-s ftftqTq<rfl asl t 4+8=1-2

What do you mean by diversi{ication?
Explain the basic principles of investing.

qqfit/ or
Rfi-cst1e qft"E{-sT q1.q t'n6ffi {lqs {SI
q'*fl-6 $wrT TTI tRfr-clIrlr frqi-s cqm< \El(61cl

qTf{o qq,-l fid<x €T-e q-5qT641 3-qt 1 4+8=L2

Explain the relationship between risk
and reflrn in investments. Discuss the
importance of setting financial goals
before making investment decisions.

***
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